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This paper takes the method of the grounded theory, studies the emotional 
versions of “Chutian metropous daily” and “Shenzhen evening paper” from July to 
December of 2009. Extracted 463 sentences which are relation to the research from 
the 142 emotion reports as the samples. The purpose of the study is to summarize the 
people’s emotion states that are reflected from the emotion reports of the newspapers, 
to find out the reasons of the emotional problems and the covered social reality. These 
conclusions of the research are through the steps of the “open coding”，“axial coding”, 
categories development ect. 
The author’s conclusions are as follows: the emotional versions reflect that the 
people’s emotion are empty, lonely, seeking stimulation, doubt, distrustion, insecurity, 
regretion, remorse, contradiction, lacking of responsibility and passive treatment. The 
situation behind these emotions is confused and contradictory spirit of the 
contemporary people. The social and cultural factors permeate in the contemporary 
emotional issues. In the age of poplar culture, commodity is an important feature of 
emotions. The emotions are sold and alienated, and the medias play an important role. 
People's moral and values are changing. People are affected by various concepts and 
values, but traditional concepts still occupy an important position in people’s life. The 
emergence of new communication tools make the emotional communication more 
facilitate, but it also make more emotional problems emerge. As relationships change, 
emotion is also changing. The emotion is linger between "acquaintance society" and 
"strangers society". 
Based on the research findings, the author makes reflections about the behaviors 
of medias, morals and individuals. The author also points out the shortcomings of this 
study in order to provide reference and suggestions for researchers in the future. 
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